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College English Curriculum Innovation in the ‘New’ Age of
International Exchange
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The tremendous popularity of the Internet has impacted on the very definition of
communication. As the lingua franca for communication on the Internet, English is at
the heart of a new generation of international exchanges, and its role has undergone a
dramatic change. The Internet’s impact has also effected great changes in the English
curricula at the level of higher education, with many new types of exchange programs
showing a demand for global communication in English. Up-to-date, brand-new
curriculum innovation is often demanded of English language teachers as “sales
promotion” in the present-day climate of keen competition among universities to
attract students.

This conference will be a good opportunity for teachers to share information on
a variety of programs and research, including both failures and successes, regarding
issues and ideas for innovation in college English curricula.



